
GHS Course 
Syllabus 

 
General Course Information 
 
Subject: MARKETING  Year: 2015 – 201  

 
Department: BUSINESS Room #: 127 and 

S.S.(170) 
Periods Taught:  3A 

 
Course Title: MARKETING LAB  

 
Course Description:  Prerequisite: Enrolled in or have taken Marketing 1and/or teacher approval 
Students will participate in management and daily operation of one of the many Glencoe Marketing Student 
Enterprises. They will be accountable for the profits and losses when they occur. Activities include: buying, inventory 
control, pricing, display, cashiering, sales, customer service, management, employee training and accounting. This 
course meets during 0 period, and/or both lunch periods. 
 

 

Faculty Name: Mr. Kyle Tolzman MAT 
503-844-1900 
tolzmaky@hsd.k12.or.us 
B.S University of Oregon 
M.A.T Pacific University 

 
Course/Faculty Website: www.hsd.k12.or.us/glencoe 
 
Office Hours:  Period 1A, 4B  
 
Welcome/Introduction to Course:  
 
WELCOME! 
We are happy to have you working at one of Glencoe’s Students Enterprises. 
 
We are proud to say that the Crimson Corner, Crimson Smoothies, Pizza Schnmizza, and other student enterprises are 
student managed marketing labs in the true sense of the word. All of these businesses are run and maintained completely 
by the students, and that means you! We try to be of services to the student body by offering low prices on school 
supplies, snacks, school spirit items, and various beverages. We also provide a friendly atmosphere that invites students 
and teachers, as well as the outside community to sample our wares. 
 
We would like you to be proud of these enterprises too, especially since you are now a real part of them. Try to remain 
alert and aware of things happening in the student store or coffee cart. Sales and special events are only one example of 
things you should notice.  
 
Remember that you are the one that makes these student enterprises work, and that is no easy task! It means that you 
must take an interest in these businesses whether you are working or not. It means that you must put out your own efforts 
to do a good job. And, it means doing these things honestly and sincerely. The way you present yourself to others tells if 
you are interested or just killing time for class credit. As with any job or entrepreneurial experience other people are 
depending on you. If you cannot maintain your attendance and demonstrate responsibility you will be fired and removed 
from the class. 
 
Your biggest concern is the customer. The customer needs the student store/coffee cart for supplies, food and beverages 
along with other items, and it is your job to help them find what they want in a friendly, expeditious manner. When you 
have customer contact you need to be courteous, honest and friendly. Bust most of all, if you use plain old common 
sense, and use the golden rule “treat them as you would want to be treated”, and you will do a great job! 
 
If you work in either enterprise for a year you can advance to the position of manager (which carries extra responsibilities) 
and use the experience as you internship for the Business and Management Program of Study. There are also 
opportunities to use your experience for your Senior Project (talk to Mr. Tolzman for details). Also, your experience in 
Marketing Lab can be used on resume when looking for a job. 
 

mailto:tolzmaky@hsd.k12.or.us


Please read the policies and procedures completely and sign the last page stating that you understand them. Remember, 
you are responsible for knowing this information! 
 
 
 
Learning Outcomes 
Course 
Objectives: 

Students will learn and experience business and marketing skills and concepts in a “real world 
setting by operating a school based enterprise. They will acquire employable skills and knowledge 
that they can utilize in their academic and career future. 

Proficiencies: 
 

 BAZ02.01 Comprehend and use reading strategies to learn meaning, technical concepts, vocabulary and follow 
directions. 

BAZ02.03 Interpret verbal and nonverbal messages to enhance communication with co-workers and external 
customers. 

BAZ02.05 Exhibit people skills to deal positively with a variety of personalities and diverse individuals. 

BAZ02.06 Apply active listening skills to obtain and clarify information. 

BAZ03.01 Apply accepted problem solving methods to solve business problems. 

BAZ04.02 Use technology responsibly to apply its functions and understand its impact. 

BAZ05.01 Understand roles within teams, work units, departments, and organizations to identify the effect of 
systems on the activities of a business or an organization. 

BAZ06.02 Assess hazards, ergonomics, and general safety in business environment to follow safety 
procedures and respond to an emergency plan. 

BAZ06.03 Identify, safeguard and eliminate causes of combustible materials, fires and emergencies to establish 
a fire-safe working environment. 

BAZ07.01 Identify characteristics needed to perform leadership roles and activities. 

BAZ07.03 Collaborate with others to accomplish business tasks. 

BAZ08.01 Apply business laws and regulations to business situations. 

BAZ08.02 Exhibit ethical conduct to business negotiations and decisions. 

BAZ09.01 Exhibit positive work behaviors and personal qualities to enhance the work environment. 

BAZ10.01 Use effective communication skills for all modes of business. 
 

 

Readings 
Required Text: GHS Student Enterprises Policies and Procedures. 
 
Optional/Suggested Text:    
 
Grading & Plagiarism 
Grading Categories & Percentages: 
Grades are based on active participation in all classroom activities and completion of all projects on time.    
 

 

Grading 
Scale: 

Grading will be based on the total number of points possible for all classroom  activities and exams 
 
 GRADE     TOTAL POINTS POSSIBLE 
     A      190 - 152    
     B      151 - 113 
     C      113 -  75 
     F      Below 75 

--------------------------------------------------------------------------------- 
NOTE:  students cannot pass this class if they have below 75 points. 
SECONDARY NOTE: Points possible subject to change based on instructor’s discretion. 
 

  
Late Work Policy 
 
 
 
 
Tardy Policy 

I will accept some late assignments if you come and talk to me about your situation. However, in 
order to be fair to all students, late assignments MUST be turned in within 2 weeks after the due 
date. Late work will not show up on my grade book and therefore can distort one’s grade until it is 
turned in. 
 
The expectation of Glencoe High School is that all students are punctual to all classes. If a student 
arrives to a classroom after the tardy bell, within the first 10 minutes of the class period, they are 



considered tardy. The consequence for an unexcused tardy for a specific class period is one day of 
After School Detention, to be served from 3:45pm-4:30pm, beginning no later than three days after 
the referral is issued. 
 
 

 
Make Up Work Policy I will accept some late assignments if you come and talk to me about your situation. However, in    

order to be fair to all students, late assignments MUST be turned in within 2 weeks after the due 
date. Late work will not show up on my grade book and therefore can distort one’s grade until it is 
turned in. 

 
Cheating/Plagiarism 
Policy: 
 
 
Personal Electronic 
Devices: 

Cheating and plagiarism in not tolerated and will be subject to disciplinary action. 
 
 
 
Students are encouraged, if possible, to bring their own laptop to class. Other personal electronic 
devices may be used in the classroom for activities related to class work only. If students are 
using them for personal reasons during class, they may be taken away until the end of class. If a 
student has more than one “infraction” her/his device may be given to a Vice Principal and can be 
collected at the end of the school day. 
 
 

 
Course 
Schedule/Outline: 

 Unit MAJOR ASSIGMENT/PROJECT/TEST 

These “units” are based on the state 
employability standards 

 

POLICY AND PROCEDURE 
REVIEW 
 
 

Test   

SEE ABOVE PROFICIENCIES These criteria will be evaluated on an on-going bases. 
Each quarter you will be given cumulative “score” in 
these areas. There is only one formal test in this class, 
you grade will be based on what kind employee you are. 

 
 
 
 
 
 

 

 

Classroom 
Conduct: 

This is a job experience. Consider it “on the job training.” Due to the fact that it is “on the job 
training” there are a few rules and requirements that need to be adhered to in order to complete the 
course and the Business and Management Program of Study. They are:  
 

 Be prepared and ready each day for class.   

 Be on time and prepared for class daily.   

 Work productively as a team member.   

 Treat your customers, fellow classmates and instructor with respect. 

 Conduct yourself in a professional manner 

 Professionalism will be evaluated in attendance and punctuality, responsibility and 
dependability, initiative and integrity, and honesty. 

 
If you cannot or will not adhere to these rules you may be “fired” and dropped from the course. 
 
In addition to the above rules and requirements, it is necessary for you to try to be here when you 
are scheduled If you miss too many “work” days you can be “fired” and dropped from the class with 
a F grade. 
 
 

Note to Parents: Your student will become an employee of one of many small businesses within the walls of GHS. 
His or her grade will be based on the same criteria that is used for most job evaluations. They need 
to be on time or even early, just as one would be for a job. They also need to follow food and safety 
guidelines along with school policies and procedures. 
 
FBLA MEMBERSHIP: 
 



Marketing Lab students have an opportunity to join FBLA, a student centered marketing 
organization.  This organization will give you the opportunity to learn about the free enterprise 
system through leading and participating in group discussions, presiding at meetings and 
conferences, working in teams and committees, problem solving, and decision making.  Students 
may choose a business area to specialize and compete on the local, state, and national levels.  
Rewards for competition include recognition, travel, scholarships, and cash awards. 
  
Students also have opportunities to participant in at least one other extra curricular field trip. Every 
year Glencoe Marketing students participate in the FBLA State Career Development Conference 
which takes place at the beginning of March. Junior and Senior Marketing students can also 
participate in a yearly field trip to various locations to get a first-hand look at various businesses, 
marketing venues and different cities in the United States.  
 
You will be receiving more details regarding all of these field trips as their dates approach.   

 
Students and Parents/Guardians – Please provide your signature below indicating you have read and understand 
the requirements and expectations of this course. 
 
   

Student Signature & Date  Parent/Guardian Signature & Date 

 


